

































































































































































































































































































































































Current Status and Issues of
Japanese Contract Food Service Company in China
NESHI Azusa
OSHIMA Kazutsugu
In recent years, labor shortage has become surface in China. In response
to these aspect, companies have tried to enrich the menu of company
cafeteria, such as adding Japanese cuisine and other foreign cuisine to
traditional menus, trying to secure labor. Green House Co., Ltd., a contract
food service company in Japan that gained entry into China in 2007, has
focused on supplying foreign cuisine and contributes to securing the labor
of companies. In this paper, as an example of business development of
Green House, elucidated the current status of Japanese contract food
service in China. For foreign cuisine, the unit price of ingredients is high,
the unit price of meal may be more than double the workers’ meal
allowance. Expansion of the needs of foreign cuisine is limited by price.
Therefore, in the present circumstances, there are few company cafeterias
introducing foreign cuisine of Green House. Foreign cuisine of Green House
is often introduced at company cafeterias of industrial companies such as
automobile and technical laboratories. And, staff of such companies often
choose menus with emphasis on deliciousness, freshness and health
consciousness. On the other hand, labor-intensive industries are not
required to have high academic background in the work process.
Therefore, it tends to emphasis the quantity rather than the quality of the
meal. Some companies that introduced foreign cuisine have had a certain
effect on declining the turnover rate. And, many workers in their teens
and twenties who will be the center of future workers choose foreign
cuisine. It is difficult for the Green House to obtain advantageous conditions
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in price competition with other peers in China. But, the Green House
actively promotes the diversification of menus and has established a
system that can respond to requests of workers as much as possible. The
contract food service industry in China, while the market size is expanding,
the needs of consumers are diversifying. In the future, the demand for
contract food service companies that can respond to consumer needs will
increase. In this situation, the Green House is trying to expand the market
targeting companies and industries with high needs for meal quality and
companies and industries where workers with high education levels work.
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